


Ethics and 
altruism 

Social responsibility 

Legal responsibility 

Economic responsibility 







Efficiency of 
banking services 
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Appropriate and fair pricing 
of products and services 

Honest advertising and 
providing services in 

accordance with the promises 
 

Quality measurable by the 
customer with real standards in 
different banking and monetary 

 
Avoiding encouragement of 

customers to overuse banking 
services 

Fraud and error control in the 
delivery of customer service by 

employees 

Providing banking services in 
accordance with customers’ 

social and religious values and 
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