






 

 
Forcast 
method 

 
Qualitative (subjective)  
Based on opinions that 
could be extremely biased 
Inexpensive and easily 
understood 

 
Quantitative (objective)  
Use historical data to 
predict the future 
A lot of data must available  
Divide into 2 models 

 
 
 

Methods:  
Jury of executive opinion 
Sales force composite 
Delphi method 
Survey methods  
New-product forecasting 

2 Types of models:  
 
Univariate time series:  

Naive method 
Regression trends 
Exponential smoothing 
Time-series decomposition  
ARIMA 
Moving average  
New-product models  

 
Causal Models:  

Time-series and cross-sectional 
regression. 
Bivariate (simple) regression 
multiple regression. 
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