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Abstract: This study aimed to explore factors influencing people to travel abroad for sport tourism. Possibility
of relationship between sport fan motivation components, demographic components and travel constraint
components was examined. Using Convemence sampling method for data collection, total of 200 respondents
were examined. This study performed Kruskal-Wallis Test for demographic components and Logistic regression
analysis and Correlation analysis for studying relationship between the sport fan motivation components and
travel constraint components. Exp (B) indicates that the people are 4.72 times (a unit raised in structural
constraint) and 1.355 times (a unit raised in intrapersonal constraint) more likely plan to travel abroad for sport
tourism within the next 2 years. Moreover, results showed that interest mn sport, age, ethmcity, structural
constraint and interpersonal constraint were influential factors. Among sport fan components, interest; among
demographic components, age and among travel constraint components, structural constraint had most effect
on sport tourism. Results of this study also indicated that there was significant relationship between sport fan
motivation, demographic and travel constramt components. Theoretically, findings of this study will give
insight and understanding of socio-psychological motives and perceived travel constraints of sport fans to
travel abroad for sport tourism. The findings will also help sport tourism marketers to design marketing strategy

and campaign to meet needs of target group.
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INTRODUCTION

Sport tourism is another form of a leisure travel in
which sport is incorporated in a tourist’s travel plan.
It requires an individual to travel from home community to
event place and to be distracted from daily routine. Tt has
become popular, as sport tourists attend a sport event
and perform other touristic events. Sport tourism brings
social and economic benefits to country, cities and local
businesses. Moreover, it increases cultural identity and
social interaction opportunity in the city (Hritz and Ross,
2010).

A case study of Red Bull Big Wave Africa,
conducted by Ntloko and Swart (2008) showed that the
event brought entertainment value and also economic
gain in certain local businesses which not only enhanced
community pride but it also was a regional showcase.
When a country wins the bidding of hosting a mega
event, the country leader may want to mvest or upgrade
sport facilities, local infrastructures and hotels to cater
the capacity of sport tourists and players. Therefore, the

created job opportunities boost the employment rate in
the commumty. Because of its socioeconomic benefits,
many country leaders are competing with each other to
win the bid to host mega event such as Olympic Games,
World Championship games and so on.

However, hosting a mega sport event also brings
negative impact to the country as well. The study of
Ntloko and Swart (2008) also indicated minimal disruption
of the local residents, negative effects on environment
and social mequalities resulted from this event. There 1s
investment risk that losses could not be covered by the
revenue if the execution of the plan is not done properly;
especially, from the marketing side. For example, the
number of sport tourists 1s not big enough to generate
reverue to cover the lost in investment of local
infrastructures and development.

Sport tourism has become increasingly popular and
gained interest from the academic field of study and
practitioners (Gibson, 1998). Many researches have been
done on exploring sports tourism m order to define its
area (Gibsor, 1998, Kurtzman and Zauhar, 2003; Green and
Chalip, 1998; Martyn, 1969; Gammon and Robmson, 2003).
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According to Gibson (2004) progression is needed in
exploring and describing the sport tourism from “what is
and who” to understanding “why” and motivation 1s
the beginning step m exploring the “why™ of sport
tourist’s travel behavior on sport tourism.

Today, in order to attract more sport tourists from
overseas, sport tourism marketers have to design
marketing strategies and sport tourism package to meet
consumer heeds. Due to that, an understanding of sport
consumer’s travel behavior in term of their motivation and
travel constraint 1s essential Hence, this study waill
explore the factors mfluencing people to travel abroad for
sport tourism in order to give mnsight and understanding
of the effect of sport fan motivation and travel constraints
on sport tourism to the sport tourism marketers. It also
seeks to examme factors that influence sport tourism the
most, as well as explore if there is a significant relationship

between the sport fan motivation components,
demographic components and travel constraint
components.

LITERATURE REVIEW

Sport tourism: There have been many controversies and
debates in defining sport tourism. For Gibson
(1998), an appropriate definition of sport tourism would
be: Taking leisur-based travel tentatively out from their
home community to participate i a physical activity, to
watch a physical activity, or to visit attractions associated
with a physical activity. Gibson suggested three types of
sport tourism namely active sport tourism, event sport
tourism and nostalgia sport tourism. While Kurtzman and
Zauhar (2003) pointed to five categories of sport tourism:
(1) Attractions which the primary focus of the sport
travelers is vemues such as the sport hall of fame,
sport museum, sport theme parks, sport arena and so on;
(2) Resorts, the package of services provided by resort
such as high-end sport facilities and coaching expertise;
(3) Cruise, such as sport facilities, meeting room for sport
conference and transporting from one place to another
place compliments to sporting activities; (4) Tours, cater
for a group of people sharing the same interests to tour a
certamm places and (5) Events, refers to the sport
spectators who travel from thewr home to a place to
watch a sport event. Gammon and Robinson (2003)
conceptualized the interdisciplinary of Sport and tourism
mnto two categories: sport tourism and tourism sport. Their
difference 1s in the primary objective of the travelers. For
the former, sport event is the first priority and visits and
sightseeing are the second while for the latter, visits and
sightseeing are the first priority and sport event 1s the
second. They also further categorized sports tourism and

tourism sport into “hard” and “soft” definition. Tn “hard”
sports tourism travelers purposely travel for either active
or passive participation i competitive sport events, while
i “soft” sport tourism travelers purposely travel for
active participation in recreation sport such as skiing,
hiking and so on. For the former, the primary objectives
are holidays or visits but they also expect to join some
sport activities. For the latter, agamn the primary objectives
are holidays or visits but their involvement in sport
events is incidental (Gammon and Robinson, 2003).

Socioceconomic impact of sport tourism: People attracted
by the games making them to travel abroad, not only
spend on the sport events but also bring revenues to
local busmess such as accommodations and foods
{Gibson, 2004; Yu, 2010). Fourie and Spronk (2011)used
a time-series lagged regression model on TRB Rugby
World Cup 1995, 1CC Cricket World Cup 2003, ICC World
Twenty 20 2007, IPL 2009 and British and Irish Lions
Rubgy Tour 2009. They confirmed that the number of
tourists” arrivals tended to increase significantly when
South Africa hosted the mega sport events. Besides the
increases in tourists’ arrivals, the country which wins the
bidding mn hosting a mega sport event will make an
investment in developing or upgrading sport facilities and
infrastructure such as sport arena, public transport and
accommodations. It stunulates the businesses and job
creation in communities nvolved . Community also
takes advantage on sport tourism in term of increased
cultural identity and social interaction opportunities
(Hritz and Ross, 2010). So, as Gibson (2004) suggests,
there 13 a need to move beyond from explorng “what 1s
and who” to understanding “why” in sport tourism and
extend the knowledge of sport tourism. Gibson (2004)
purposed applying a range of theories and concepts from
other disciplines such as management, economics,
sociology, psychology, geography, anthropology, sport,
tourism and leisure related topics and so on in sport and
tourism research. Due to that, the research explored the
motivation of sport tourists.

Sport fan motivation: Wann (1995) and Wann ez al. (1999)
developed “Sport Fan Motivation Scale” to measure eight
motives of sport fans and confirmed them namely
eustress, self-esteem, escape, entertamnment, economics,
aesthetics, group affiliation and family as influential
motivation. They also found that male sport fans gave
high values for eustress, self-esteem and aesthetics while
female sport fans gave more values on family needs.
Trail and James (2001) argued that sport fan motivation
scale has several validity and reliability problems in
measuring sport spectator motives. They developed
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“Motivation Scale for Sport Consumption (MSSC)” that
later 1dentified mne factors (achievement, acquisition of
knowledge, aesthetics, drama‘eustress, escape, family,
physical attractiveness of participants, the quality of the
physical skill of the participants and social interaction) as
influential motivations. When used on Australian Football
League fans, MSSC revealed that social interaction was
the most nfluential factor n sport fan travel behavior
(Hoye and Lillis, 2008). Interest in team, escape, role
model, aesthetics, socialization, drama, mterest in sport,
vicarious achievement, support women’s opportunity and
mterest m players were influential factors that affected
sport spectators to travel abroad to watch sport game
(Funk et al., 2003). Funk et al. (2009a) developed a hybrid
approach instrument that measured the 5 facets of
motivations: Socialization, performance, excitement,
esteem and diversion. During an exploratory analysis on
500 college students n Taiwan, Yu (2010) found 6 factors
influencing the students’ intention to travel to United
States for sport tourism. These factors include cost and
ease of arranging travel plans, interest in professional
sports, different cultural experience, interest in travel,
experience of watching live sport events and the chance
to see Asian players or famous United States players in
the games.

Zhang et al. (2001) developed a Scale of Attendance.
The result of their study confirmed that salubrious effects,
achievement secking and stress and entertamment were
influential factors in sport game attendance, while 5
demographics (age, gender, household, size, marital
status, and education) were related to the scale of
attendance motive.

Still, there are other factors that influence the sport
spectators to travel abroad for sport tourism including: (a)
Facilities associated with sport events and emotion
(Hall et al., 2010), (b) Cultural learming, cultural experience
and event interest (Funk et al., 2009b), (c¢) Psychological
well-being,  self-expression, pride-in-place, social
integration, clarification of gender roles (Grove et al.,
2010}, (d) Attendance in a lifetime opporturity, availability
of housing, availability of tickets (Neitto et al, 2001),
(e¢) Push and pull factors (Naghiloo et al., 2011,
Mohammad and Som, 2010) and (f) Travel motives such as
social interaction, escape, prestige, relaxation, cultural
experience, knowledge exploration and cultural learning
wmventory (Funk et al., 2007).

Travel constraints: Travel constraints are the factors that
limit or prohibit an individual to perform a travelactivity.
In case study of Beyjing Olympic Games 2008 (Funk et af.,
200%a), a leisure constraint model was developed which
consisted of structural constraint, mtrapersonal constraint
and interpersonal constraint; among them the most effect

constraint factor was intrapersonal constraint. Lack of
knowledge, lack of someone to attend with, lack of
success, no interest from others, commitments, cost,
leisure alternatives, location, parking, participant sport
alternatives and alternative sport entertainment are
internal and external constraint factors that prolubit sport
consumer travel behavior (Kim and Trail, 2010). Travel
constraints can be negotiated or overcame by other
factors such as motivation. Structural constraint has been
mostly cited in leisure study but when an individual has
strong desire to do something; other constraints can be
negotiated (Funk et af., 2009b).

Relationship between sport fan motivation components
and demographic components: Past researches revealed
that there was a relationship between sport fan motivation
components and demographic components. Kim et al.
(2008) analyzed spectator motives on mixed martial arts
fans and the result showed that there was gender
difference that male was motivated strongly with sport
interest, economy and viclence. In James and Ridinger
(2002) study, it was also revealed that there was a gender
difference in sport fan motives where male had overall
higher score on sport fan motives compared to female.
There are other researches that show gender difference
i sport fan motives (Wann, 1995, Wann ef al., 1999,
Fink et al., 2002) and ethnicity difference in motives
(Zhang et al., 2001).

Relationshipbetween demographic components and travel
constraint components: Although people have similarities
of constraints to travel abroad for sport tourism, there 1s
gender difference in structural constraint. Trail et al.
(2008) showed evidence that opportunity for other sport
and lack of team success were the greatest constraint for
male whereas female perceived poor weather as constramt
to travel to watch a sport event. Qi et al. (2009) found that
male perceived more on health risk and cultural risk as
constraint factor whereas female perceived more on
violence risk as constraint factor which restramed them to
travel for sport tourism. There is also ethnicity difference
1n constraint compenents (Shinew et al., 2004). Nyaupane
and Andereck (2008) showed that there was gender
difference in financial constraint and age difference in time
constraint and categorized time constraint and cost
constraint as structural constraints. Hudson et al. (2010)
used qualitative approach in the research and found that
Chinese-Canadians perceived mitrapersonal constraint
whereas Anglo-Canadians perceived structural constraint
that restrained them for sport tourism.

Relationship between sport fan motivation components
and travel constraint components: Kim and Chalip (2004)
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did a simultaneous regression analysis of fan motives and
travels on risk constraint and financial constraint. The
result showed that aesthetics had negative effect on risk
constraint, whereas interest in player and escape had
positive effect on risk constraint. The result also indicated
that escape had negative effect on financial constraint.

RESEARCH HYPOTHESIS AND MODEL
The hypotheses posited in this study are as follow:

H1: Among the sport fan motivation components,
interest in sport has most effects on sport tourism

H2: Among the demographic components, age has most
effects on sport tourism

H3: Among the travel constraints components, structural
constraint has most effects on sport tourism

H4: There is a significant relationship between travel

constraints ~ components  and  demographic
components
H5: There is a significant relationship between

demographic components and travel constraints
component
H6: There is a sigmficant relationship between sport fan

motivation components and travel constraints
component
Figure 1 illustrates that among the sport fan

motivation components, interest in sport has most effect
on sport tourism. The study of Yu (2010) showed 6 factors

Sport fan motivation
componenrts
Escape
Socialization
Excitrnent
Vicarious achievement

Acsthetics

Sport tourism

Intrapersonal constraints
Interpersonal constraints

Fig. 1: Study model of factors influencing people to travel
abroad for sport tourism

influencing international fans’ intention for sport tourism
and one of the factors was interest in professional sport.
Kim et al. (2008) showed that sport mterest and drama are
the most effect motives. It seems that an mdividual who
loves in a particular sport will compel him/her to travel
abroad for sport tourism. Without the interest inherent in
the heart of the individual, there is no sure that the
individual will travel abroad to watch a sport event as
their primary focus. However, Hsieh et al. (2011) revealed
in their study that US people perceived more important on
family mfluence while escape motive and gender were
found important for the Taiwanese to travel abroad for
sport tourism.

RESEARCH METHOD

The survey questionnaire consisted of three parts
with 35 questions. The first part contained 21 questions
to investigate the importance of respondent’s motivation
for sport tourism. They were developed based on the
previous studies: Motivation Scale for  Sport
Consumption (Trail and Tames, 2001) and Sport Tnterest
Inventory (Funk et al., 2003), with some modification on
the wordings of items. Among the factors revealed i the
previous studies, only 7 factors were used in this study:
Escape, socialization, excitement, interest in sport,
vicarious achievements, drama and aesthetics. The
second part of the survey questionnaire contamed 9
questions to investigate the constraint factors that affect
them to travel abroad for sport tourism. The respondents
were asked to assess each question in first and second
parts of the survey questionnaire on five-pomt Likert
scale, ranging from “5” represented the most influential to
“1” represented the least influential The thurd part
contained 5 questions to collect respondents” information
on age group, gender, ethmicity, education level and their
plan to travel for sport tourism within the next 2 years.
The questions of this part were developed based on the
review of literature and previous studies.

Conventence sampling method was used in this
study. According to Bartlett et al. (2001) the number of
respondents in research can be determined 200; where,
t 1s the value for selected alpha level of 0.025 ineach
tail =1.96. The alpha level of 0.05 indicates the level of nsk
the researcher is willing to take that true margin of error
may exceed the acceptable margin of error, where s is
estimate of standard deviation i the population = 1.1.
Estimate of variance deviation for 7 point scale calculated
by using 7 (inclusive range of scale) divided by 6 (number
of standard deviations that
(approximately 95%) of the possible values m the range);
where, d = acceptable margin of error for mean being

include almost all
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estimated = 0.16. (No. of points on primary scale
*acceptable margin of error; pomts on primary scale = 7;
acceptable margin of error = 0.02 (error researcher is
willing to except).

In the research of Trail and Tames (2001), the
Motivation Scale for Sport Consumption showed
good construct validity, convergent validity and
discriminated validity. The validity of Sport Interest
Tnventory (Funk ef al., 2003) was supported in their study.
The Travel Constraints in the research of Funk et af.
(200%a) provided evidence in a measure of discriminated
validity. A reliability test was conducted to check the
nternal consistency of the measurement. The result
showed that the instrument had Cronbach’s alpha of 0.899
which indicated the strong reliability.

The link of the electronic survey questionnaire
form was distributed to the students and staff in sport
center of one public umversity with consent of the
Deputy Dean to carry out this study. The email which
contained the link of the electronic survey questionnaire
form was sent through the assistance from the assistant
registrar from the administrative unit of the sport center.
The e-mail also asked the respondents to disseminate the
link to their friends to fill in the survey form.

Using SPSS 19.0 to perform the analyses, this
study conducted descriptive analysis to observe the
respondents’ demographic background. Because the data
was not normally distributed, logistic regression was used
to explore the factor in sport fan components,
demographic components and travel constraint
components which had most effect on sport tourism.
Three logistic regression analyses were performed where
sport  fan motivation components, demographic
components and travel constraint components were
entered as independent variables while sport tourism was
entered as dependent variables. In order to reveal which
factors give the most effect on sport tourism, the
mndependent variables that were not significant were
removed from the equation. The constraint factors used
i this study were structural constramnt, intraperscnal
constraint and interpersonal constraint where these
factors were revealed and had lugh rehability in previous
studies (Kim and Chalip, 2004; Funk et al., 2009b). The
dependent variable (Sport Tourism) was operationalized
as a question by asking the respondents whether they
had plan to travel abroad for sport tourism within the next
2 years. The non-significant independent variables that
had the ligh Wald value were removed one at a time and
the regression analysis was repeated. Only the items that
showed significant were retained in the equation. The item
having high Wald value had most effect on sport tourism.
Spearman’s correlation analysis was performed to see the
relationship between sport fan motivation components

and travel constraint components. Kruskal-Wallis Test
was conducted to observe the relationship between
sport fan motivation components and demographic
components and the relationship between travel
constraint components and demographic components.

RESULTS

H1 (Result for sport fan motivation components): Table 1
llustrates that the independent variable (interest in sport)
was reliably distinguished between the people plan to and
plan not to travel abroad for sport tourism within the next
2 years (¥° = 46.008, p = 0.000 with df = 7). But it was
moderately weak in nature (Nagelkerke R-square = 0.274).
The overall percentage of correctly classified was 73.3%
(67.7% people plan not to travel abroad for sport tourism
within the next 2 years; 79.2% people plan to travel abroad
for sport tourism within the next 2 years) which means
predicting “73.5% of times” was correct. The Exp (B)
indicates that people were 15.27 times (a umit raised in
interest in sport) more likely plan to travel abroad for sport
tourism within the next 2 years. The Wald criterion
indicated (p<0.05) for age, so, interest in sport has a
sigmificant effect on dependent variable.

H2 (Demographic Components): Table 2 shows that the
independent variables (age and ethmcity) were reliably

Table 1: Result of logistic regression anatysis for sport fan motivation
components influencing the people plan to travel abroad for sport
tourism within the next 2 vears

Paramater B S.E. Wald df  Exp(B)
Escape 0.060 0.124 0.238 1 1.062
Socialization 0.258 0.169 2.328 1 1.295
Exciternent 0.302 0.208 2.106 1 1.352
Interest in sport 0.420%  0.206 4.175 1 1.522
Vicarious achievement 0.046 0.170 0.072 1 1.047
Drama -0.256 0.209 1.503 1 0.774
Aesthetics 0.261 0.245 1.135 1 1.298
Constant -5.428 1.156 22.050 1 0.004
Model chi-square (df=7) 46.008%+

Nagelkerke R-S quare 0.274

Overall percentage for 73.500
correctly classified

#p<i0.08, ##p = 0,000

Table 2: Result of logistic regression analysis for demographic components
predicting the people plan to travel abroad for sport tourism within

the next 2 years
Parameter B S.E. Wald df  Exp(B)
Age 0.348%  0.129 7.312 1 1.416
Gender -0.225 0.326 0.477 1 0.799
Ethnicity 0.487%*% 0.217 5.034 1 1.628
Education 0.024 0.273 0.008 1 1.024
Constant -1.120 1.015 1.218 1 0.326
Model chi-square (df =4) 23.965%**
Nagelkerke R? 0.151
Overall percentage 63.500

for comrectly classified
*p<0.01, **p< 0.05, ***p = 0.000

5712



J. Applied Sci., 13 (24): 5708-5715, 2013

distinguished between the people plan to and plan not
to travel abroad for sport tourism within the next 2 years
(y* = 23.965, p = 0.000 with df = 4). But it was weak in
nature (Nagelkerke R-square = 0.151). The overall
percentage of correctly classified is 63.5% (79.8% people
plan not to travel abroad for sport tourism within the next
2 years, 47.5% people plan to travel abroad for sport
tourism within the next 2 years) which means predicting
“63.5% of the times” was correct. The Wald criterion
indicates that (p<<0.01) for age and (p<0.05) for ethnicity.
Therefore, compared to ethnicity, age had most effect on
dependent variable.

H3 (Travel Constraint Components): Table 3 indicates
that mdependent varables (structural constramnt and
mtrapersonal constramt) were reliably distinguished
between the people plan to and plan not to travel abroad
for sport tourism within the next 2 vears (y* = 35.436,
P = 0.000 with df = 3). The relationship was weak in nature
(Nagelkerke R-square = 0.217). The overall percentage of
correctly classified is 67.5% (68.7% people plan not to
travel abroad for sport tourism within the next 2 years;
66.3% people plan to travel abroad for sport tourism
within the next 2 years) which means predicting “67.5% of
times” was correct. The Exp (B) indicates that the people
are 4.72 times (a unit raised in structural constraint) and
1.355 times (a unit raised in mtrapersonal constraint) more
likely plan to travel abroad for sport tourism within the
next 2 years. The Wald criterion indicates (p = 0.000) for
structural constraint and (p<0.05) for intrapersonal
constraint. So, compared to socialization, structural
constraint had most effect on dependent variable.

H4 (Relationship between sport fan motivation and
demographic components): As shown in Table 4, age was
significantly affected by interest in sport, ° (6) = 14.483,
p<0.05; drama, y* = 14.297, p<0.05; and aesthetics,
x* =12.699, p<0.05. In Table 5, gender was significantly
affected by escape, ° (1) = 4.574, p<0.05, excitement,
v’ (1) = 11.886, p<0.03; interest in sport, ¥° (1) = 15.293,
p<0.001; drama, ¥* (1) = 4.873, p<0.05 and aesthetics,
Table 3: Result of logistic regression analysis for travel constraint

components predicting the people plan to travel abroad for sport
tourism within the next 2 years

Paramater B S.E. Wald df  Exp (B)
STRUC -0.751* 0159 22.366 1 0472
INTRAG 0.304%*%  (.134 5.114 1 1.355
INTER 0.150 0.126 1.412 1 1.162
Constant 2.203 0.777 6.788 1 7.564
Moadel chi-square (df = 3) 35,4365

Nagelkerke R? 0.217

Overall percentage 67.500

for cormrectly classified

STRUC: Structural  constraint; TNTRA:  Intrapersonal — constraint.

#p<0. 000, #*#p<0.05, *##*p = 0,000

¥ (1) = 4.648, p<0.05. As indicated in Table 6,
ethnicity was significantly affected by interest in sport,
¥? (3) = 12.109, p<0.05 and aesthetics, ¥* (3) = 10.207,
p<0.05; while in Table 7, education was not sigmificantly
affected by sport fan components (escape, socialization,
excitement, interest in sport, vicarious achievement, drama
and aesthetics).

HS5 (Relationship between demographic components and
travel constraint components): In Table 8 age, % (6) =
33.940, p<0.001; and in Table 9, gender, ¥* (1) = 14.738,
p<0.001 were signmificantly affected by structural
constraint. In Table 10, ethnicity was significantly
affected by structural constraint, y* (3) = 39.432, p<0.001,
intrapersonal constraint, ¥* (3) = 11.846, p<0.05; and in
Table 11, education was sigmficantly affected by
intrapersonal constraint, ¥* (4) = 10.727, p<0.05.

Table 4: Kruskal Wallis Test for travel constraint components with
grouping variable: Age (n = 200)

Variable ESC S0C EXT TIIR ACH DRA AES
e 10,713 10.044 6.785 14483 8955 14297 12.699
df 6 6 6 6 6 6 6

P 0.098  0.123 0341 0.025% 0176 0.026* 0.048

ESC: Escape, SOC: Socialization, EXT: Excitement, ITR: Interest in sport,
DRA: Drama, AES: Aesthetics. * p<0.05

Table 5: Kruskal Wallis Test for travel constraint components with
grouping variable: Gender (n = 200)
Variable ESC 80C EXT TIIR ACH DRA AES

3 4.574  0.695 11.886 15203 1.153 4.873 4.648
df 1 1 1 1 1 1 1
p 0.032*% 0404 0.001* 0.000%* 0.283 0.027% 0.031*

ESC: Escape, SOC: Socialization, EXT: Excitement, ITR: Interest in sport,
DRA: Drama, AES: Aesthetics. *p<i0.05, **p<0.001

Table 6: Kruskal Wallis Test for travel constraint components with
grouping variable: Ethnicity (n=200)
Variable ESC 80C  EXT TIIR ACH DRA AES

%2 6.703 6.056  1.733 12109 4.597 4.878 10.207
df 3 3 3 3 3 3 3
p 0.082 0109 0.630 0.007* 0204 0.181 0.017*

ESC: Escape, SOC: Socialization, EXT: Excitement, TTR: Interest in spoit,
DRA: Drama, AES: Aesthetics. *p<0.05

Table 7: Kruskal Wallis Test for travel constraint components with
grouping variable: Education (n = 200)

Variable ESC S0C EXT TIIR ACH DRA AES

xz 2.201 7465 4179 7902 1.000 2193 6.904

df 4 4 4 4 4 4 4

o] 0.699 0.113  0.382 0.095 0.910  0.700 0.141

ESC: Escape, SOC: Socialization, EXT: Excitement, TTR: Interest in spoit,

DRA: Drama, AES: Aesthetics. *p<0.05

Table 8: Kiruskal Wallis Test for travel constraint components with
grouping variable: Age (n=200)

Variable STRUC INTRA INTER
x2 33.910 7.803 5872
5.872df & & &

p 0.000% 0.253 0.438
STRUC: Structural constraints, INTRA: Intrapersonal constraint,

TNTER: Interpersonal constraint. *p<0.001
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Table 9: Kruskal Wallis Test for travel constraint components with
grouping variable: Gender (n = 200)

Variable STRUC INTRA INTER
¥? 14.738 0.003 0.985
5.872df 1 1 1

P 0.000* 0.959 0.321
STRUC: Structural constraints, TNTRA: Intrapersonal constraint,

INTER: Interpersonal constraint. *p<0.001

Table 10: Kruskal Wallis Test for travel constraint components with
grouping variable: Ethnicity (n = 200)

Variable STRUC INTRA INTER
%2 39.432 11.846 2.340
5.872df 3 3 3

B 0.000%* 0.008* 0.505
STRUC: Structural constraints, TNTRA: Intrapersonal constraint,

TNTER: Interpersonal constraint. *p<0.001

Table 11: Kruskal Wallis Test for travel constraint components with
grouping variable: Education (n = 200)

Variable STRUC INTRA INTER
¥? 6.084 10.727 1.809
5.872df 4 4 4

P 0.193 0.030* 0.771
STRUC: Structural constraints, INTRA: Intrapersonal constraint,

TNTER.: interpersonal constraint. *p<0.001

Table 12: 8pearman’s Correlations between sport fan components and travel
constraint comp onents (N = 200)

Components ESC S0C EXT ITR ACH DRA AES
STRUC -0.070  -0.029 0.068 0.014 -0.063 -0.019 -0.050
INTRA -0.099 0,065 -0.030 0.005 0.046 0.005 0.005
INTER 0100  0.133 0066 0.057 0.055 0.123 0.054
ESC: Escape, SOC: Socialization, EXT: Excitement, ITR: Interest in
sport, ACH: Vicarious achievernent, DRA: Drama, AES: Aesthetics,
STRUC:  Structural constraints, INTRA: Intrapersonal constraint,
TNTER: Interpersonal constraint, not significant p=0.5, *p (2-tailed)<0.03,
##p (2-tailed)<0.01

H6 (Relationship between sport fan motivation
components and travel constraint components): Table 12
shows that there is no significant relationship between
the sport fan components (escape, socialization,
excitement, interest in sport, vicarious achievement, drama
and aesthetics) and travel constraint components
(structural constraint, intrapersonal
interpersonal constraint), p=0.05.

constramt and

CONCLUSION

The aim of this study was to explore factors
influencing people to travel abroad for sport tourism. The
result indicated that among the sport fan motivation
components, interest, and among the demographic
components, age had most effect on sport tourism. Apart
from that, the result showed that among the travel
constraint components, structural constramnt has the most
effect on sport tourism. There was a significant
relationship between sport fan motivation components
components,
compenents and travel

and demographic and between the

demographic constraint

components. Qualitative and quantitative research in
regards to the study is suggested to reveal greater insight
and understanding of sport consumer travel behavior.

As this study used convenience sampling and
confined in university students and staft, the result could
not be generalized to other population. Tt might be bias
and could not serve as representative of a particular
population in terms of ethmicity and education level
because of unequal size of samples in these terms. A
combination of qualitative and quantitative research in
regards to this study is recommended to explore more
motivation and constramt factors and to gain more
understanding about the factors that influence people to
travel abroad for sport tourism. Hence, homogeneous or
equal sample size of ethmicity 1s suggested for future
study. To gain greater msight in desigmng marketing
strategies and meeting target groups’ needs, further study
on the demographic differences in motivational factors
and constraint factors would be beneficial for the sport
marketers. For example, younger people tend to go for
sport tourism compared to the older people. Perhaps
younger people have higher adventurous spirit than older
people. There 1s an mteresting finding that ethnicity has
significant effect on sport tourism. Perhaps different
ethnic group has different culture and may perceive
different behavior toward sport tourism. In this study, it
15 suggested that intrapersonal constramnt can be
negotiated or overcame by other factors. Further research
is required to show the negotiation factor.

REFERENCES

Bartlett, JE., I'W. Kotrlik and C.C. Higgins, 2001.
Organizational research: Determining appropriate
sample size in survey research. Inform. Technol.
Learn. Perform. J., 19: 43-50.

Fink, 1.8, G.T. Trail and D.F. Anderson, 2002.
Environmental factors associated with spectator
attendance and sport consumption behavior: Gender
and team differences. Sport Marketing Q., 11: 8-18.

Fourie, J. and K. Spronk, 2011. South Africa mega-sport
events and their impact on tourism. J. Sport Tourism,
16: 75-97.

Funk, D.C., L.L. Ridinger and A.M. Moorman, 2003.
Understanding consumer support: Extending the
Sport Interest Inventory (SII) to examine individual
differences among women's professional sport
consumers. Sport Manage. Rev., 6: 1-31.

Funk, D.C., K. Toohey and T. Bruurn, 2007. International
sport event participation: Prior sport mvolvement,
destination image and travel motives. Eur. Sport
Manage. Q., 7: 227-248.

5714



J. Applied Sci., 13 (24): 5708-5715, 2013

Funk, D.C., K. Alexandris and Y. Ping, 2009a. To Go or
stay home and watch: Exploring the balance between
motives and perceived constramts for major events:
A case study of the 2008 Beyjing Olympic games. Int.
T Tourism Res., 11: 41-53.

Funk, D.C., K. Filo, A.A. Beaton and M. Pritchard, 2009b.
Measuring the motives of sport event attendance:

Bridging the academic-practitioner divide to
understanding behavior.  Sport  Marketing Q.,
18: 126-138.

Gammon, S. and T. Robinson, 2003. Sport and tourism: A
conceptual framework. J. Sport Tourism, 8: 21-26.

Gibson, H.T., 1998. Sport tourism: A critical analysis of
research. Sport Manage. Rev., 1: 45-76.

Gibson, H.J., 2004. Moving beyond the what 1s and who
of sport tourism to understanding why. J. Sport
Tourism, 9: 247-265.

Green, B.C. and 1. Chalip, 1998. Sport tourism as the
celebration of subculture. Amn. Tourism Res.,
25: 275-291.

Grove, S.J., M.J. Doarsch and C.D. Hopkins, 2010.
Assessing the longitudinal robustness of spectator’s
perceptions of the functions of sport: Implications
for sport marketers. J. Marketing Theory Pract,
20: 23-38.

Hall, 7., B. O'Mahony and T. Vieceli, 2010. An empirical
model of attendance factors at major sporting events.
Int. J. Hosp. Manage., 29: 328-334.

Hoye, R. and K. Lillis, 2008. Travel motivations of
Australian football league fans: An exploratory
study. Managing Leisure, 13: 13-22.

Hritz, N. and C. Ross, 2010. The Perceived impacts of
sport  tourism: An  whban host community
perspective. I. Sport Manage., 24: 119-138.

Hsiech, LW., C HWang and T.W. Yoder, 2011. Factors
assoclated with professional baseball consumption:
A cross-cultural comparison study. Int. I. Bus.
Inform., 6: 135-159.

Hudson, S., T. Hinch, G. Walker and B. Simpson, 2010.
Constraints to sport tourism: A cross-cultural
analysis. I. Sport Tourism, 15: 71-88.

James, I.D. and L..I.. Ridinger, 2002. Female and male sport
fans: A comparison of sport consumption motives.
1. Sport Behav ., 25: 260-278.

Kim, N.S. and T.. Chalip, 2004. Why travel to the FIFA
world cup? effects of motives, background, interest
and constraints. Tourism Manage., 25: 695-707.

Kim, S., T.C. Greenwell, D.P. Andrew, J. Lee and
D.F. Mahony, 2008. An analysis of spectator
motives in an individual combat sport: A study of
mixed martial arts fans. Sport Marketing Q.,
17: 109-119.

Kim, Y K. and G.T. Trail, 201 0. Constraints and motivators:
A new model to explain sport consumer behavior.
1. Sport Manage., 24: 190-210.

Kurtzman, J. and J. Zauhar, 2003. A wave m time: The
sports tourism phenomena. I. Sport Tourism, 8: 35-47.

Martyn, H., 1969. The influence of sports on international
tourism. Bus. Soc., 9: 38-44.

Mohammad, B.AH. and A P. Som, 2010. An analysis of
push and pull travel motivations of foreign tourists
to Jordan. Int. J. Bus. Manage., 5. 41-50.

Naghiloo, Z., F. Asgarim, M. Moharramzadeh, F. Nobakht
and 5.5, Hossemi, 2011. Study of push, pull and
restraint factors of sport tourism in nerth-west Iran.
Aust. J. Basic Applied Seci, 5:336-339.

Neitto, L.D., HA. Bosetti and K.C. Teed, 2001. Motivation
to attend the 1996 summer Olympic games. J. Travel
Res., 39: 327-331.

Ntloko, N.J. and K. Swart, 2008. Sport tourism event
impacts on the host community: A casr study of red
bull big Wave Africa. S. Afr. J. Res. Sport Phys.
Educ. Recreat., 30: 79-93.

Nyaupane, G.P. and K.I.. Anderecl, 2008. Understanding
travel constraints: Application and extension of a
leisure constraints model. J. Travel Res., 46: 433-4309.

Qi, C.X, HI. Gibson and I.J. Zhang, 2009. Perceptions of
risk and travel intentions: The case of China and the
Beijing Olympic games. J. Sport Tourism, 14: 43-67.

Shinew, K.J., MF. Floyd and D. Pamry, 2004
Understanding the relationship between race and
leisure  activities and constraints: Exploring an
alternative framework. Leisure Sci., 26: 181-199.

Trail, G.T. and J.D. James, 2001. The motivation scale
for sport consumption: Assessment of the scale’s
psychometric properties. J. Sport Behav., 24: 108-127.

Trail, G.T., M.J. Robinson and Y.K. Kim, 2008. Sport
consumer behaviour: A test for group differences
on structural constraints. Sport Marketing Q.,
17: 190-200.

Wann, D.L., 1995, Preliminary validation of the sport fan
motivation scale. J. Sport Soc. Issues, 19: 377-396.

Wann, D.L., M.P. Schrader and A M. Wilson, 1999. Sport
fan Questionnaire validation,
comparisons by sport and relationship to athletic
motivation. J. Sport Behav., 22: 114-139.

Yu, C.C., 2010. Factors that influence international fans
intention to travel to the united states for sport
tourism. J. Sport Tourism, 15: 111-137.

Zhang, 1.J., D.G. Pease, E-T. Lam, UL. Pham and
L.M. Bellerive et al., 2001 . Sociomotivational factors
affecting spectator attendance at minor league
hockey games. Sport Marketing Q., 10: 43-54.

motivation:

5715



	JAS.pdf
	Page 1


